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About this Guide

| started writing this initially as a note to myself, but also for other SEOs that constantly ask for tools that SEMrush
delivers fairly easily. With the growth of “Not Provided” and google locking down the public keyword tool, SEMrush
becomes a bigger part of any SEO toolset. However to limit it to simply keword research isn’t fair, which is why |
decided to try and cover as much ground as possible to explain in detail what the different parts of the application
can do.

The links to SEMrush are affiliate links, which means | *could* earn a commission if you sign up, as long as you are a
new user. However that isn’t the reason why | wrote this guide and | don’t expect to make huge revenues from it. |
do however hope that if you find the piece useful, you will share it and rate it (there is a star rating at the bottom of
the post) and if you like or enjoy my writing, you will subscribe to the blog.

SEmrush have been kind enough to provide a two week free promo for anyone who wants to evaluate the tool
themselves, and you can get the two week free by signing up using this link:
https://www.semrush.com/ru/product/order/136.html|?promocode=REFUGEEKS-JGK64325

In addition, they have agreed to give away 5 two month guru account accesses to new subscribers of my mailing list
— details on how to enter to win will be emailed only to subscribers, so if you are interested, please feel free to sign
up on the blog: http:/refugeeks.com/semrush/
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Guide to SEMRush

Note: SEMRush have kindly supplied a free 2 week trial for the Pro account here:
https://www.semrush.com/ru/product/order/136.html?promocode=REFUGEEKS-JGK64325

Frankly I find it really surprising when someone in SEO says that they don’t use SEMRush. In my personal opinion and
experience, it is one of the most useful tools to have, and | use it extensively, and still don’t cover all aspects of it. As
a result, | decided to note down the specific ways in which | use SEMRush, from the bog standard basic way, to some
not so standard applications. | particular, using the data from SEMrush along with other tools makes life as an online
marketer much easier, from visualisation, to presentation, from analysis, to investigation. Hopefully some of the
ways in which | use SEMrush can be of some use to you.

SEMrush analyzes keywords in the first 20 search results in Google. We now have over 100 million keywords and 71
million domains from the Google top 20. We use our Live Update algorithm to keep our 25 regional databases fresh.

First of all, SEMRush crawls and scrapes — so it’s not exactly always right — you may see blips in its ranking data and
sometimes disparities in KW volume vs other keyword tools, and googles own keyword planner. However the
percentage of disparity is fairly low and generally | get much more good data from the tool than bad.

The core “modules” within the primary dashboard are:

a) Organic Research

b) Advertising Research
c) Adsense

d) Backlinks

e) Keyword Research

f) Tools

g) Ranks

Maijority users of the tool as far as | can tell, focus on the Organic and Keyword Research modules alone. However,
when used in cross combinations and with data from other tools in the market, SEMRush really starts coming to life,
as well as variations in using the tool, or using the data for more than just SEM. Some of these will overlap one
another, but the fact is that each example | give below stands on its own if necessary as a way to use SEMrush,
although as a whole they make it one of the best SEO and PPC KW research and competitor analysis kits out there.

Let’s look at each of the modules — some of this may be basic to heavy users:

Organic research

This section is core to most SEOs, though | doubt most use ALL parts of the equation. It lets you check data on
organic positions for a domain name or URL, and organic competitors and potential traffic buyers for keyword that
url or domain ranks for. Now before | look at all the sub modules of this section, | want to highlight two major
reasons why | use SEMrush everyday:

Competitor rankings and keyword summary

This is pretty much using the position report, however the aim isn’t position research but competitor research. With
a simple domain query, | can pull out rankings that a site has for keywords that are in the first 2 pages of the SERPs.
Now that is pretty powerful.

Example — say you have a client that deals in “Tyres”. They name 2 — 3 competitors, and you want to amaze them
with data on the competition:
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So assuming the competitors they name are “Black Circles:

LIVE UPDATE Organic keywords 4,006

Keyword Pos Valume CPC
fyres 1 135,000 1.66
black circles 141y 50,500 0.25
cheap tyres 1 33100 1.58
blackeircles 141) 33,100 0.23
car tyres 11 27,100 1.50
Full Report

What if it's KwikFit?

LIVE UPDATE Organic keywords 5,755

Keyword Pos Wolume CPC
kwik: fit 11 246,000 021
fyres 2z 135,000 1.66
kwik: fit tyres 1 27,100 0.25
guick fit 11 22 200 02z
kowikdit 11 22 200 021
Full Report »

| now have access not only to their top keywords, but their rankings too. Let them keep naming competitors and |
can keep giving them their ranking and keyword data at a click of a couple of buttons ©

Check Site health and algorithmic and other penalties
No this isn’t a core function of SEMrush, but if you haven't figured it out yet, SEMrush has ranking data on domains
over many many months. If you have an advanced (Guru level) subscription, you can easily start seeing a sites data:

[ 30 days

Y4 year | year | 2 years | All time:

%
Apr 2014 /
SE Traffic: 51,137

Ads Traffic: *

Remember how | highlighted Links Of London had a penalty recently? Well SEM rush is showing the dip too. And
herein lies one of its secret powers — the ability to check ranking losses of a site at a glance. | know there are other
tools out there that do this too, but | find in most cases SEMrush doesn’t fail to supply what | am looking for.
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There are many uses for this of course:

- Agencies can use the tool to find penalty hit clients to convert to customers

- If asked to pitch, the sites historical ranking data is useful to have before the pitch / RFP

- It can also help in penalty identification, especially if used in conjuction with SEMrushes position loss tool
(covered later on). And of course, you could use third party mashups of SEM data to figure out the penalty type
—such as http://feinternational.com/website-penalty-indicator/

Website Penalty Indicator

Refine Date Ranges Click Penalty Bars for Info Toggle Penalty Types

v

Zoom 6m YTD 1y All From | Apr20,2012 | To | Aprl,2014

+ linksoflondon.com

Panda (on/off)
150000 (on/off)

Test Another Site

linksoflondon.com

109000

Suye1y 1uRBIg

50000
Choose Your Database

0 Google.co.uk v
Jul'2 Oct"12 Jan'13 Apr'13 Jul3 0ct'13 Jan 14 Apr-14
Type In The Following Characters

NP OV

Date

N

—_— 5 P

[T LT oz T oz """ 01

Moreover, | use this part of SEmrush to decide whether a site is worth buying (keyword rankings, keyword spread,
steadiness of rankings etc etc) or even if a site is worth getting a link from — | wouldn’t want to get links from

penalised or zero traffic sites after all.

Organic Research: Positions
One of the core modules of SEMrush and probably one of the most used functions. This lets you check a domain and

its keyword rankings across the breadth of rankings that it has for keywords in the SEMrush database. This is the
bog standard way to see what keywords a domain ranks for and a great way to run keyword discovery. For example,
SEMRush records 1,470,043 keyword rankings for Amazon UK.

Organic keywords 1 - 100 [1,470,043] <}

Keyword Pos Volume CPC URL
amazon 1 m 20,400,000 0.03 7 www. amazon.co. Ukl
amazon uk 1 1 7,480,000 0.51 2 W, amazon.co.ukl
ebay uk 11 (12 13,600,000 0.07 [ www.amazon.co.uk. 826089

Organic Positions Drill Down: What you may NOT have discovered is that the additional charts that you get can

be used for some geekery:

Organic keywords

Pasitions 1-5 6-10 11+ -e= amazon.co.uk

r Ne—

——,e e — T —
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See that chart? Let’s click on a column:

Organic keywords

Positions 1-5 G-10 @@ 11+ -e= amazon.co.uk

May'12 Jul 12 Sep'12 NMow'12 Jan'13 Mar'13 May'13 Jul 13 Sep'13

Its highlighted in orange, but what it DOES is takes you to a page that lists all the keywords that Amazon.co.uk
had in positions 1-5 in organic in the month of Jan 2013 AND give you access to the advanced filters that lets you
manipulate the data on the fly, and run cross variations as you like:

m Organic keywords 1 - 100 (~942,958 based on passing 0.01%)

llnclude "'J [ Pos 'J [ Less than '| [E l (<]

‘ Reset | | Cancel

With this handy tool you can check keywords positions and export only the ones you are interested in, for any given

month that the data exists for.

Organic Snapshots: Sometimes it is very useful to have PROOF of rankings. And SEMrush gives you that proof —
because they save every snapshot of their crawl!

Results Trend SERF source

9 2,210,000,000 il
1 222,000,000 gl
9 131,000,000 [

4 ATS Anm Ann [ | [

Clicking any of those little icons will take you to the saved snapshot of the SERPS.

For example, in Jan 2013 Amazon.co.uk ranked for “Next” in Google UK. See the snapshot below

Try SEMRush 2 weeks Free at https://www.semrush.com/ru/product/order/136.html?promocode=REFUGEEKS-JGK64325

Written by Rishi Lakhani http://www.twitter.com/rishil http://refugeeks.com/semrush/




[ www.semrush.com/uk/201301/info/next+(source)?domain=amazon.co.uk&position=6

o next

Jan 2013
sk.  amazon.co.uk (6)

www.nextplc.co.uk/ - Cached - Similar
Next Plc corporate - link to home page. Home; ABOUT NEXT - FINANCIAL INFORMATION -
NEWS & EVENTS - INWESTORS - GOVERMNAMNCE - CORPORATE ...

Next: Amazon.co.uk: Michael Crichton: Books
www.amazon.co.uk/Next-Michael-Crichton/dp/0007241003 - Cached - Similar

Dispatched from and sold by Amazon.co.uk. Gift-wrap available. Want guaranteed delivery
by Monday, 21 January? Order it in the next , and choose One-Day ...

Next Gen. - Nesta
www.nesta.org.ukfassets/features/next_gen - Cached

Next Gen. arrow square [original] Download the Next Gen. report (PDF). This landmark report
sats nut how the LK can be transformed into the world's leadina ...

For those of you who haven’t caught on to the significance of this yet — let me shout it out to you:
SEMRUSH IS LIKE THE ARCHIVE.ORG FOR GOOGLE SEARCH RESULTS!*
*with the proviso that the KW has sufficient search volume to warrant a crawl.

Organic Research: Position changes
A lesser known and used tool — but quite interesting nonetheless. It shows you the drops or gains in rankings for a
given domain / URL.

a amazon.co.uk - Position changes for this domain (for goog\e.co.ul( database} @
=] |

New & Lost keywords

B New [ Lost

S0k

2Bk

8 Aprl4 10 April4 12 Aprila 14 Apr'l4 16 A 4 18 April4 20 Aprla

Can you see the red boxes? That gives you data for new keywords, lost keywords, improved positions and declined
positions. The data in this part of SEMrush is a goldmine for SEOs — especially during and after a new business pitch
as it gives you access to data that isn’t really available outside the business.

At the same time, it allows you to manage and monitor improvements over time, AND check for any weird
fluctuations.

For enterprise level sites with a lot of flexible content / inventory | would highly advise trialling this piece of kit for
two reasons:

- Not provided means you can’t really easily figure out where your organic traffic is coming from at enterprise
level
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- Unless you are tracking every single KW under the sun, there is no way you can keep track of emerging KW
rankings, or lost rankings for KWs you weren’t even tracking.

That’s not all though. Like most their detailed reports, you can use on the fly filters to further dig into the data:

Lost organic keywords 1 - 100 (21,389)

[Include 'J [Keﬂmnrd 'J lcomaining '| [ l ©

| Reset | | Cancel |

The filters on that report are detailed, you can filter by position, cpc, volume etc - anything that SEMrush tracks for a

KW, you can apply to those filters, and once filtered, you can export the data into CSV like every single report in
SEMrush.

Organic Research: Competitors
An application that | use fairly often — it allows you to get organic competitors for any domain as ranked by SEMrush.

Interestingly, you can easily see which sites you are in competition with in the SERPs by looking for similar ranking
keywords. Take for example Hobo-Web.co.uk — which | would say is a really good ranking site for SEO terms in the
UK:

[ hobo-web.co.uk (by organic_organic)

Eus ZEUK ®™DE |LIFR Other Countries
acasLe aooas | cooeis | eooas
= |

Ay hobo-web co uk - List of competitors in organic search (for google co.uk database) (2)

24 APR 2014 Competitors in organic search

Domain Compelgon level | Common keywords SE Keywords
su:m\lexgresa com ] 137 378
% entireweb com [ | a5 230
iz bruceclay.com [ ______Emj 125 640
2 safehouseweb.com | =] 62 94
1 moz.com —_— 227 2.2k
2 smartz. com [ | 59 26
2 screamingfrag.co uk [ =] 84 444
2 freewebsubmission.com | mm| 57 107
7 submitstart com ] 53 58
gnd\ikesear:h.:o uk ] 56 143
7 redevolution.com tassenze: [ 49 108
(3 webconfs.com (Assense ] 57 306
@seamnengme»\datcn com | 289 4.4k
2 seomark co.uk ] 54 257
1 majesticseo.com | — 5 282
(2 seobook.com | e 79 866
7 addpro.com tassenzes - ar 57
(2 mainstreethost.com | — 43 180
7 webcredible.co.uk | — 58 580
2 ineedhits.com | — 36 105
7 discoverseo.co.uk | — 32 52
- searchengmeland COM CAdsense] | S— 218 5.0k
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If | export the whole lot, | would get a list of sites that target common keywords to Hobo’s and | can now really start
building a large competitor list if | was hoping to rank for a larger portion of SEO related traffic, and using my hit list
to check for links, content etc etc.

Organic Research: URL

Pretty much the same as the positions report — but allows you to look at results for a single URL. Quite useful, and
again, many people | speak to don’t realise that they can do this. Say you wanted to check how well a competitor is
doing with any given page in the SERPs. Well SEMRush allows you to plug in any url from a site, and as long as their
crawlers recorded it, then you can easily see what keywords that url ranks for.

SEMrush report for URL)" hitp-/Awww amazon co uE eBay-Inc-Official-Android-App/dp/B0048IIBGU (for google co.uk database) (2)

Organic report for URL =

Total traffic: F41,043
Keyword Pos Volume CPC
ebay uk 11 13,600,000 0.07
uk ebay 13 22,200 0.07
15

ebay app g 12,100 1.09
by uk " 5,400 0.18
ebayu 11 5,400 0.04
enay uk 11 4,400 013
eaby uk 11 3,600 0.15
ebau uk ] 2,900 0.08
ebey uk g 2,900 0.15
ebayebay 18 2,900 0.21
Full Report:

Organic Research: Potential ads/traffic buyers

Report on potential buyers of traffic (advertising) that contains a list of domains that buy ads for the same keywords,
for which your chosen site receives traffic from organic search results. Say | didn’t want to run adsense on my site
anymore — how do | go about finding other advertisers direct? Well this section isolates sites that are spending
money on KWs that you rank for.

[ refugeeks.com (by organic_adwords)

Eus o ®™pE LIFR Other Countries
GOOGLE * UK GOOGLE GOOGLE

& refugeeks.com - Sites that buy ads for relevant keywords (for google.co.uk database) (7)

Potential adsitraffic buyers (Organic to Ads competition) 1 - 43 (43)
Domain Commor
google.com
1andi.co.uk
dropbox.com
one.com
google.co.uk
simplymailsolutions.com
Wow.com
amazon.co.uk

izito.co.uk

webcrawler.com

mil
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For people trying to make money off their sites and are looking for alternate ways of monetising their traffic, this is
quite useful. | could mine that database for use in one of three ways:

- Reach out to advertisers direct and agree continuous placement banners, adverts

- Find out what display marketing services they use and add my inventory to those services (CPMs can sometimes
pay better than adsense if you don’t optimise for CTR)

- Find out if they have affiliate programs and add affiliate links to the pages | rank for the KWs they are targeting.
Or even write MORE content that matches their inventory and add affiliate links to that, chances are | may rank
well for these KW sets (or choose to if the affiliate commissions are worth the time).

Advertising Research
In this section you can check on advertising positions for domain name or URL, and advertising competitors, Ads
texts, potential traffic sellers and adsense reports for domain name

Advertising Research: Positions
This report lets you see the keywords and positions for adwords inventory of a domain caught by SEMrush. For

competitor adwords mining it is a pretty good piece of kit:

‘ ebay.co.uk (by adwords) | I

E Us S5 UK [P DE |IIFR Other Countries
GOOGLE GOOGLE GOOGLE GOOGLE
22 more__. v

i ebay.co.uk - List of Ads keywords report for this domain (for google.co.uk database) @

Overview Databases Ads keywords
SEMrush rank ] | Ads keywords & | |  Positions 1-3 4-8 ' g+ I -e- ahay.cc
SE Traffic 65,644,297 o, o
B r
SE Traffic price $27.962 289 | s 500.0k \"
[
Ads Traffic 625 377 Y
[T — [ | | - [ |
" 167 May'12 Juii2 Sep'l2 Mo
Iﬁxds Traffic price $358.235 =
Ads keywords 1 - 100 (663,565)
Ad Keywaord F'_os Block Valume ERE URL
57 myebayuk 1 m E 40,500 0.04 | www.ebay.co.uk
7 elites 1 m = 40,500 120 5 www.ebav.co.uk/E+Lites
o nrand theft antn A 3 En 204 nnn nAR? '..\n.\.'-.\.' ehav ro nkia Antn+R

It is fairly easy to miss some of the really cool features in that report, but some that | like:
Ads traffic Price: Using their own CTR metrics, they give you an estimation of the overall spend that a business may

be shelling out on adwords in search.
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Ads KWs Positions: It is always useful to know what positions a competitors ads are at —and you can drill down

into the top 3 or the 4-8 positions in serps. But just like the organic positions report — drill down can give you much
more info:

Ads keywords
Positions 1-3 4-8 [ 9+ -e- ebay.couk
1.0m
S00.0k
| [ | || - - || - - —
May'12 Jul*12 Sep'12 Mow'12 Jan'13 Mar’1

Notice the orange highlighted section? | clicked on it, which took me to a drill down of keywords and positions that
SEMrush captured in Nov 2012 for eBay that appeared in between position 3-9.

However using the advanced filters, | can pretty much dig down into any variation in positions for that month (or
change the month by clicking on the columns above):

Ads keywords 1 - 100 (~208,485 based on passing 0.05%)

| Include v| | Pos v| | Greater than '| [3 l )

| Include "| | Pos '| | Less than '| [g l ®

| Reset | | Cancel

Advertising Research: Position changes
Pretty much like their organic changes report, here you can see new, lost, improved or declined their position
keywords (queries) for adwords phrases. However, the detail gives you a few more data points that you may miss:

Ad snapshots: A little icon on the left has the ad that the kw displayed at the crawl time in question.

New Ads keywords 1 - 100 (28,735)

Ad Keyword

Amazon.co.uk - Amazon UKE Official Site

Huge Selection and Low Prices Free UK Delivery
on Eligible QOrders

Www.amazon.co.uki

| LI W IR T e d
-4 Amssmbmm
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Ad block positions: SEMrush likes to hold as much data, and one of the data points for adwords it holds is WHERE
on the page the advert was seen. See the little blue icon? It tells you where on the page it was.

New Ads keywords 1 - 100 (28,735)

Ad Keyword Fos Block

5 amazon =

K samsung galaxy s2 =

|

V

Bott
3 big brother 1 —
5 the walking dead 1 =

But if that’s not enough, you can click on the result to see the screencapture :

A | [) www.semrush.com/uk/info/samsung+galaxy+s2+(source)?domain=amazon.co.uk&

amsung galaxy s2

8 May 2014
amazon.co.uk{1)

Samsung Galaxy 52 - Sell My Mobile
www_sellmymobile com/phone/samsung-galaxy-s2/ ~
Compare prices for Samsung Galaxy 52 mobile phones from ..

Ad related to samsung galaxy s2
Galaxy 5219100 at Amazon

www.amazon.co.uk/galaxy+s2+i9100 -
Big Savings on Galaxy 52 19100. Free UK Delivery on Eligible Orders

Searches related to samsung galaxy s2

samsung galaxy s2 review samsung galaxy s2 amazon

samsung galaxy s2 ebay samsung galaxy s2 contract

samsung galaxy s2 manual samsung galaxy s2 for sale

samsung galaxy s2 case samsung galaxy s2 ice cream sandwich
12 3 45678 910 Next

Advertising Research: Competitors
This is a list of sites that advertise on common keyphrases as that of the site you are researching. The ranking is
created by SEMrush based on the number of common keywords for these domains and your target site.

If I wanted to know who my major rival in PPC is, the best way to check is to see who bids on keywords common to
my campaign. See the example for Latitude Express below:

13
Try SEMRush 2 weeks Free at https://www.semrush.com/ru/product/order/136.html?promocode=REFUGEEKS-JGK64325

Written by Rishi Lakhani http://www.twitter.com/rishil http://refugeeks.com/semrush/




(D) latitude-express.com - List of competitors in Ads (for google co.uk database) @

Competitors in Ads 1 - 100 (652)

searchlaboratory.com

click.co.uk

benyoung.biz

[ clicksubmit co.uk
clicky.co.uk

@ veticalleap co.uk

@ wildnettechnologies com
sdl.com

susodigital.com
jellfish.co.uk
dealerbuzz co.uk

mimunlinemarketing net

nettonic.co.uk

@ found.co.uk

[ croud.com
numogroug.net
seocomgarison.co.uk
posilive-digital.co.uk

[ white net

addpeople.co.uk

Every single data point is clickable to expand you into the selection further should you wish, and the standard

datapoints are:

- Domain

chameleonwebsenices.co.ll..

Domain

- Competition level

- Common keywords

- Ads Keywords
- Ads Traffic

- Ads Traffic price

- SE Keywords

Competition level | Common keywords
s

AL LR LAY

Advertising Research: Ads copies

As SEMrush scrapes search results pages, it also collects ads for the keywords it scrapes pages for. Which is pretty
good as you can get a range of your competitors ads presented to you for analysis.
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@ amazon.co.Uk's Ads copies (for google co.uk database) (2)

Ads copies 1 - 100 (510,702)

Prime Instant Video - Watch unlimited Movies & TV series

/. amazon.co.uk/PrimeinstantVideo

Keywords: 6,639

Prime Instant Video - Watc
30 day free trial. Sign up r

Prime Instant Video
Watch unlimited Movies & TV series. 30 day free trial. Sign up now.

Keywords: 1,516

Prime Instant Video - ama:
Watch unlimited Movies &

Advertising Research: Ads history

Interestingly, this section is a historical snapshot of all the keywords that a domain ran adwords for in a 12 month

period in a nice calendar type format:

@ amazon.co.uk - Domain adwords history (for google.co.uk database) (2)

Domain adwords history 1 - 100 (2,393,821)

Apr 2014
Keyword Coverage % 1

v Volume | CPC | Traffic % May Jun
swarovski 100.00 301,000 020 0.30 | ] ]
amazon kindle 100.00 165,000 0.12 0.18 7] 7]
kindle fire hd 100.00 135000 072 0.13 A A
50N0s 100.00 110,000 1.02 0.02 | 3 3
christmas jumpers 100.00 110,000 066 011 | 1 3
onesies 100.00 90,500 114 0.01 5 5
kindle books 100.00 90,500 018 0.08 1 1
hunter wellies 100.00 90500 157 0.01 | 5 5
ama 100.00 74000 017 0.07 . 1] 2|

2013
Jul Aug
1 2
1 1
1 1
2 3
1 1
5 9
i) 1
4 3
1 1

15

Basically by clicking on any of the highlighted boxes, | can drill down into the kw that | want to check and see the add

variations captured.

a - Domain adwords history (for google_co.uk database) (7)

Domain adwords history 1 - 100 (2,393,821)

Coverage %
h

|swar0vski | 100.00

Keyword

Apr 2014
Yolume | CPC | Traffic % May Jun
301,000 0.20 0.30 | 1 |

Jul Aug

1 2

May Zﬂw

Swarowski at Amazon.co.uk

ings, Mecklaces, Charms & More.
ree UK Delivery on Amazon Orders

Volume: 165,000; CPC: 0.27

« June 2013

Swarovski at Amazen.co.uk - Rin
Necklaces, Charms & More

Free UK Delivery on Amazon Orlu

vw.amazon.co.ukiswarovski

Volume: 165,000, CPC: 0.2
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Advertising Research: URL

Same as “position” above, but instead of domain level, you can see URL level adwords keyphrases the URL appeared
for. However the hidden trick behind this is you can use individual urls to understand how a competitor is splitting
up its PPC spend. For example, we know that Amazon is spending copious amounts of money on its
PrimelnstantVideo solution:

Ads report for URL: hitp-//iwww amazon.co uk/PrimelnstantVideo (for google co.uk database) (2)

Ads report for URL 1 - 100 (36,533)

Ad Keyword Pos Walume ERE Com.
g netilix 1 3,350,000 0.25
5 lovefilm 1 1,000,000 0.32
5 love film 1 368,000 0.71
Ky the walking dead 1 201,000 1.71
5 blinkbox 1 201,000 052
Ky downton abbey 1 165,000 1.19

Notice the cost of the traffic? That’s a fair spend.

Now let’s compare with ALL adwords spend using the domain level query:

@ amazon.co.uk - List of Ads keywords report for this domain (for google co.uk database) (?)

Cwverview Databases Ads keyword

SEMrush rank 10 | Ads keywords v | Fositions
SE Trafiic 45,799,817 \ | o
\';..d'; B 1.0m
SE Traffic price 527 177,251 \ o A
B c Lo
Ads Traffic 5,965,213 us
Ml
K
Ads Traffic price $3,580.545 L

- Total Estimated Ad Spend: $3,580,545
- Spend on the Prime URL: $399,347

So just over 10% of their PPC budget may be going towards Prime. These are estimations of course, but this is as
close to competitive data on ad spend you could get for the price you pay for using SEMrush.

And that is not the only use, you can figure out how they have set up their campaign structure, the keyword sets and
even the valuable keyword inventory based on the prominence they give in positions using the position report in
addition.
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Advertising Research: Potential ads/traffic sellers
This is an interesting area — especially for media buyers. It pulls out sites that rank for keywords that your target site

runs adwords for. Many of them would be commercial sites, but there may be many independents in the list.

Adsense (beta)

This is a new and developing area of SEMrush, which in my opinion needs a fair level of work.

Adsense: TOP 30

The aim of this module is to see the top 30 advertisers and publishers of adsense as captured by the SEMrush
crawlers. The cool thing is you can break it down by device and android and ios platforms.

TOP 30 AdSense Publishers and Advertisers (2)

wices | W0 | &0 | &0 | 90

w0 |

Total Advertisers Total Publishers

443,591 186,186

Total Ads

2,739,703

Last updated on

Adsense: Overview

17

This is an AdSense overview report for any domain. It lets you know whether a site publishes or advertises using

adsense, with snapshots of their ads, ad type, and movement for the last 2 years.

ask.com (by adsense)

¢ ask.com - AdSense overview report (domain as advertiser and publishe

Overview
Title Advertiser Publisher

MNum of publishers (total) 8.454

Mum of advertisers (total)

MNum of ads (total) 7.880

First seen 26 Mar 2013

Lastseen Yesterday

Times seen 39,328

Adsense: Publishers

A single view of a domain that is a publisher with added information such as movement in ads and publishers,

number of publishers and ads caught, example of ads and ad types, and the REALLY cool thing for me — it shows the

landing pages.
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Advertiser overview Trends

Mum of publishers (tatal) 8454 Media ads Text ads Mum of Ads == MNum of publishers
w200

Mum of ads (total) 7.880 e g ° -
L
]

First seen 26 Mar 2013 2 10
o
[-]

Lastseen Yesterday =
z

Times seen 39,328 -

FPublishers (8454) | Text Ads (7509) Media Ads (371) Landings {(14868)

Landings 1 - 100 (14,868)

Landing Firstseen
 hitp:www.ask.comislpPag=check+credit+balance&sid... 17 May 2013
O hitp:ihwww. ask.comis|p?Eg=court+raffic+icket&sid... 18 May 2013

The landing page data is fairly valuable, for example | can marry up the KW that shows up on a site:

http://www.ask.com/slp?&qg=check+credit+balance&sid=46af100c-dfa0-4531-83ee-711d766063a7-0-
us_gcb&kwid=check%20credit%20balance&cid=29294448706&site=www.checkgiftcardbalance.info&gc=1

Again, as with all the datasets available in SEMrush, this data can be used to find link resources, other advertisers,
understand offsite bidding strategy etc.

Adsense: Advertisers
Pretty much the same as above instead of publisher, you get the advertiser data of a site, but no landing page data
on this unfortunately:

Trends
Media ads Text ads Mum of Ads  -e= Mum of advertisers
w300
o
.
£ S
g 200 e /'—'_'_‘-—.. ﬁ
=] \g——-i———- -‘\\-_.
L]
S 100
=
El
=

Backlinks
This is another beta version which needs a lot of work to make it really worthwhile. To most SEOs, it shouldn’t be a
surprise what the below levels are, as they are pretty much self explanatory.

e Backlinks:
e  Backlinks: Root domain
e  Backlinks: URL

However, like | said, it’s still in beta, and | would probably still stick to MajesticSEO which gives me a better data set
as you can see the SEMrush data and the majestic data right below:
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3

refugeeks.com - Backlinks report for this root domain (2)

i
&
¥

1.2K

Referring Domains

External Referring Referring Referring
Backlinks Domains IPs Subnets
5,798 275 253 242

In the last 5 years

16,438 443 373 355
Homepage Title RefuGeeks | A refuge for all geeks
Indexed URLs 4,475

Keyword Research

Keyword Research: Overview
This is an overview for the keyword report. You can use this report to discover new keywords for both, PPC and SEO.
The keywords data is tracked more frequently than once a month.

All you have to do is drop a KW into their search bar:

seo company london (keyword) UK ] SEARCH

Ly

2 Overview &= s Other Countries

GOOGLE

Z2EUK (™ DE |LIFR

GOOGLE GOOGLE 27 more. -

E Organic Research

However like | mentioned, there will always be a disparity between some data in SEMRush to the data in Google.
Take for example the search volume for “SEO Companies London”
http://www.semrush.com/uk/info/SEO+Companies+London?db=uk :
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Phrase match report

Keyword

Se0 company london

Seo company in london

S5e0 companies london

london seo company

S5e0 companies in london

seolondon company

pest seo company london

Seo company london uk

seo0 senices company londan

london seo companies

Volume

30

20

10

10

10

CPC

13.73

8.27

1211

13.74

12.87

0.00

9.59

8.44

0.00

0.00

The blue slots show a match with Googles data, while the red shows a disparity:

Keyword (by relevance)

"seo company london”

[seo company london]

"seo companies london”

[seo companies londan]

"seo company in london”

[seo company in london]

[london seo company]

"london seo company”

[seo companies in london]

"seo companies in london”

[seo company london uk]

"seo company london uk”

"london seo companies”

[london seo companies]

"best seo company londan”

Avg. monthly
searches 7

1,000

1,000

110

110

210

210
40

40

20

Competition |7 Suggested de
High UKET 36
High UKET 36
High UKE12.31
High UKE12.31
High )
High )
High UK£9.00
High UK£9.00
High UKE9.37
High UKE9.37
Medium }
Medium }
High )
High )
High UKE10.90

20

The primary reason for this | find is that high volume keywords/phrases tend to have a closer match than the lower

end, and | am assuming that SEMrush doesn’t refresh the low volume KW data as often as google does. Regardless,
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the trend in the volume is good enough for me to really start to get to grips with what head terms | should focus on,
what the secondary and tertiary terms are.

The overview report also allows you to look at:

- Keyword summary which shows the CPCs, the competition for the phrase (in paid search), the search volume,
and the number of results.

- CPC Distribution (showing which countries have the highest CPC) and trends. See below screenshot, but | don’t
rely on this part of the data much as | am not sure its accurate enough to make intelligent marketing decisions.

CPC distribution Trend

C.s I I I I

- Phrase match report overview — typically displaying the top 10 matching matching keyphrases which can be

expanded into more.

- Related keywords report — showing keyphrases that closely match your keyword, and a pretty good way of
discovering related keywords to expand your campaigns.

- Organic Results — pretty useful — this is the list of the top 20 organic domains and URLs that rank for the phrases.
Let’s assume | want to rank for “Search Engine Optimisation”. Ideally it’s not enough to just see how well my site
does, but also which sites rank. You could do this by simply googling the term of course, but then you have to

manually extract the sites / URLs.

SemRush makes this a bit easier:

AL EUER Organic Results
Pos Domain URL
1 (@ wikipedia.org

2 [ google.couk

3 (& hobo-web.co.uk Wy bo-web.co.__orial

4 (@ google.com 7 supportgoogle.c.I%3Den
5 (& searchengineland.com 2 searchengineland..is-se0
6 (2 screaminafrog.co.uk
7 (2 screamingfroa.co.uk

8 (@ searchenginewatch.com
9 Pwebopediacom

10 (2 econsultancy.com

11 (% jedevolution com

12 (@ thequardian.com

13 (& howstuffworks.com

14 [P icrossing.co.uk

16 (2 receptional.com
17 (5 123live.co.uk
18 (2 morellodigital.co.uk

19 & mozcom

20 (P firstfound.co.uk 2 www firstfound.co.uk!

I now have the top 20 sites ranking for that phrase, AND the URLs that rank for it. Simply clicking export will give me
a nice spread sheet, which | can then manipulate or use in whichever way | like.
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Hat Tip: | love using majestic SEO bulk look up when running a simple top level backlink analysis using the urls from

the export:

# em EXTETNA HeTernng P Liass HOW METrc
backlinks domains Addresses subnets
(EDU 1 GOV) (EDU | GOV) Trust  Citation
Flow Flow
627,528 23,431 =
(2,264 / 564) (165 / 38) Lo dod 20031 55 &
345 167 98 o 4 18
ihttp://www.hobo-web.co.ulk/sen-tu, i
23 R = AR bog 150 103 101 30 38
{(5/-) (31-)
ihttpe://support.google.com/webma...;
24 & kR RS - S| 435 15 11 als o] )
Ehttg:,’{5earchengine\and‘com‘-‘guid...i 18,037 1,595
25 (2U’;, 2y (].Ur;" i 1,123 1,026 52 58
ihttp://www.screamingfrog.co.ul/s..0
26 " 281 119 71 68 41 43
7 Shttp:/fwww.screamingfrog.co.ulk/i 4,882 329 7
27 ihttey/ www.screamingfrog.co i @) (672) 417 395 47 45
ihttp://searchenginewatch.com/art.. 2.461 432
.
28 aer 27 293 277 32 38
intto: Lww.webopedia.com/TERI/S/ .4 7
25 WA FRRRRAA shikts i 385 362 37 40
(3/-) (1/-)
ihttps: //econsultancy.com/reports. ..
30 b =R 303 50 38 38 37 43
ihttp:/fww.redevolution.com/what.. %
31 R £ = a9 43 15 23
(2/-) =)
ihttp:/ S theguardian.com/small...
32 i 312 54 54 51 20 26
Ehtt -[fcomputer.howstuffworks.co..d 7
33 PR RSN RS R Eodas P 273 219 21 28
ars-) (1/-)
ihttp:/fwrwicrossing.co.ukf 6,375 622
34 (4’}( 5y 279 452 448 458 45
518 157 82 79 29 27
885 25 19 17 41 39
1,048 131 76 73 28 29
351 130
@ o 58 65 40 38
10,798 1,455
Found URL @171) a7 1,080
an ihttp:/fwww.firstfound.co.ukyf Frund LRI 4115 2nn 221

- Ads —the top 15 sites that are running PPC ads for the phrase along with links to their landing pages.

Keyword Research: Full search

22

Depending on your subscription level, you can pretty much make life easier for yourself by extracting all phrase

matches of a keyword (using the Full Search option
http://www.semrush.com/uk/info/Search%20Engine%200ptimisation+(full+search) ) :

Phrase match report 186 |
Keyword Volume CPC source
search enaine optimisation 6,600 10.87
search engine optimisation tips 390 762
search engine optimisation london 0.00
search engine optimisation sewvices 260 12.24
search engine optimisation uk 260 1213
search engine optimisation manchester 210 13.07
search engine optimisation essex 210 0.00
what is search engine optimisation 210 381
170 5.63
google search enging.eflimisation 170 940
[l Feport: B
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As you can see, we have about 186 variations of the phrase, and it can either be exported or be seen on screen
under “full report”.

Digging deeper — a really great feature of SEMrush throughout; unlike other keyword tools, | can simply click on one
of the phrases to get a sub level phrase match of that phrase alone. Eg, clicking “search engine optimisation services”
gives me the following:

Phrase match report

Keyword Yalume
search engine optimisation services 260
search engine optimisation service 30
search engine optimisation services uk 20
search engine optimisation seo services 20
Uk search engine optimisation senvices 10
professional search engine optimisation semvices 10

This is pretty good as it makes life easier when bundling keyphrase variations together and without having to fiddle
about with excel much ©

Keyword Research: Related
Along with phrase match, SEMrush makes my life easier once again by suggesting other related keywords that |
should investigate, for example for “Search Engine Optimisation”:

Related keywords report 770

Keyword Yolume CPC SERP source
s5e0 40,500 8.71
digital marketing 6,600 13.36
5e0 senvices 4 400 14.37
search engine optimization 4,400 9.71
580 COMPAany 4,400 19.36
se0uk 2,900 7.52
download pdf 2,900 0.27
seotools 1,800 4.01
digital marketing agency 1,800 12,79
what is seo 1,800 4.82
Full Report »

http://www.semrush.com/uk/info/Search%20Engine%200ptimisation+(related)

There are some interesting correlations here, importantly stuff like “digital marketing agency”.
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Now to most, especially in the SEO field, this sounds like very basic information. However when working with clients
this report is actually very useful as a self-education piece.

Say for example it’s an industry you know nothing about. For example, a few years ago, a small business that makes
horse supplements came to me asking for help. | didn’t know the industry, but the related search report certainly
helped:

horse supplements (related)

ESUS | |SSUK |™DE |LIFR \ Other Counties
GOOGLE GDOGLE | GOOGLE | GOOGLE I Gt =
glucosamine for horses 260
pegasus health 260
equine nutrition 260
joint supplements for horses 260
horse joint supplements 210
herbs for horses 210
equine supplements 210
suplements 210
horse products 170
cortaflex for horses 170
equine direct 140

Can you see the phrases | highlighted? Well | had no idea that “equine” was the more “proper” use of the genus
(excuse my ignorance!), and the client never mentioned it. Luckily the related searches opened that one up for me.
The fact that people may also use brand names or actual compound names was all new to me, and despite extensive
guestioning of the client, he failed to highlight these. So as a keyword tool, this really made sure that | pick up stuff
that | don’t know.

Using the related keywords side of SEMrush, and simply by clicking through each set of phrases | wanted (as shown
in the Dig Deeper section above), | can start building a veritable fortress of keywords to target.

Keyword Research: Ads history

This is a pretty interesting element to the keyword report — it shows a list of adwords advertisers that bid on the
term in question, along with links to dig into their full adwords keywords as well as a calendar based layout which
you can click on further to see the ads that they ran for that phrase:
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search engine optimisation - Keyword adwords history (for google.co.uk database) (2)

{ Domains which advertised the phrase in the last 12 months l_

Keyword adwords history 1 - 53 (53)
Apr2014
Domain 1

Ads Traffic | Ads Traffic price | Ads Keywords Way Jun Jul
intel-web co uk 664 7,105 10
latitude-express.com 1,026 11,669 489 2
jellvfish.co.uk 1,320 10,976 684
clicksubmit co.uk 3,442 24099 1797 2 1 5
wildnettechnologies.co.uk 774 7,064 90
webcreationuk.co.uk 3,635 33312 2179 9 ) 11
1slpageonly.co.uk 108 1515 21
google.co.uk 201,148 324,452 30,100 4 4 4
sdl.com 203 1,422 376
webdesignseocompany.com 52 585 B4
Famanlnta s nAe AR e fam 270 7 a08 na4

May Jun Jul Aug Sep Oct Mov Dec
2 1

July 2013 Aug 2013 - Sep 2013 October 2013

Search Engine Optimisation - Latitude-
Express.com

/’— \ Search Engine Optimization Agency.
4 ", ) { Flat Menthly Fees, Enguire Onling!

Search Engine Optimisation - latitude-
EXPress.com

Improve your Rankings & Increase
Traffic With ocur Dedicated SEQ Team ‘-‘/

w latitude-express. com/

Tools
Tools: Position tracking (Beta)

Tools: Domain vs domain
“Domain vs Domain” analysis is a really great piece of kit that | think is underused by SEOs. (
http://www.semrush.com/uk/info/domain vs domain/ ). This report lets you map a sites keywords and rankings

against other sites.

Keyword Kwik-fit.com Blackeircles.com Mational.co.uk Mytyres.co.uk Tyreshopper.co.uk
tires 2 1 3 5 B
cheap tyres 16 1 12 4 2
cartyres 2 1 3 7 10
kwik fit tyres 1 7 16 0 0
winter tyres 2 1 1 3 0

How awesome is that? | can see at a glance (or export) how these sites compare to one another. | am going to go a

bit deeper into this as it has MANY applications.
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- Using the Venn function: Now this is pretty much the same report as above, but instead of a list, for
presentation purposes, | can pull the data as venn diagrams — | find these are very useful for client presentations
for some reason. Unfortunately the data is shaky if you try and compare more than three competitors, so best
used for three sites:

B kwikfit. com
by organic

[ blackcircles.com
by organic

B mytyres.co.uk
by organic

It’s clear that organically KwikFit may be the winner, but | wouldn’t be surprised as they offer way more than just
tyres. The data is usually more interesting if you compare three exact service providers:

B asdatyres.co.uk
by organic

[ blackcircles.com
by organic

B mytyres.co.uk
by organic

A much better commonality in keywords and rankings as is presented by a much more concentrated overlap in the
circles.

Like any Venn diagram, you can see that there is a common area where keyword ranking coverage is common
amongst the three, but there are also independent areas worth exploring.
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- Exploring KW gaps using the domain vs domain mapping function: Like any Venn diagram, you can see
that there is a common area where keyword ranking coverage is common amongst the three, but there are also
independent areas worth exploring — ie areas where one site has rankings, but the other doesn’t:

I asdatyres co.uk
by organic

[ blackcircles.com
by organic

B mytyres.co.uk
by arganic

Using the same Domain vs Domain tool you can drill down into the keyword gaps:

Comparison of domains by keywords (2)

8 blackcircles.com E mytyres.co.uk B
organic W | organic = w |

Can you see the plus sign? That can be switched to carry out the function you need, but the key is below:

Unigue to first domain

Common keywords Unique keywords All keywords keywords

LUCHICE %)

e Plus Sign: All keywords for the domains

®  Multiplication Sign: Common Keywords

®  Minus Sign: Unique keywords for the domain on left

e Division Sign: Unique keywords for left and right domains

For ease of demonstration, | am going to use only two domains:
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Keyword Blackcircles.com Mytyres.co.uk
black circles 1 0
clubcard 16 o
blackeircles 1 1]
kwik fittyres 7 1]
als tyres 10 o
continental tyres 4 1]
confused car insurance 20 0
mobile tyre fitting 4 o
costeo tres ] 1]
tires on the drive 8 0
black circle 1 o
tesco tres 2 1]
car semvice 12 0

Using the “minus” or “subtraction function” | now have a handy list of keywords that BlackCircles ranks for that
MyTyres doesn'’t.

If | wanted, | can pull out the keywords common to both and see the rankings for these:

Keyword Blackeircles.com Mytyres.co.uk
tyres 1 5
cheap tyres 1 4
cartyres 1 7
winter tyres 1 3
fyres online 1 6
tyre shopper 4 5
hankook 4 7
my tires 5 1
wredestein 2 4
tire 6 8
lure prices 2 G
michelin tyres 3 10

- Keyword Gap Analysis - By Adwords Competitor.

Like most of the data, the same report can be generated for PPC to get a better understanding of how under or over
represented sites keywords in paid marketing are:

blackcircles.com (by adwords) * asdatyres.co.uk (by adwords) 1 - 100 (1,317)

Keyword Blackcircles com Asdatyres co.uk
lyres 5 4
cheap tyres 6 4
plackeircles 1 4
tyres online 4 6
tesco fyres 1 2
black circle tyres 1 4
pudget trres g 5
run flat tyres e} 1
discount tres 5 4
rhaan tiras 1k A 4
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Keyword Gap analysis Paid vs Organic
The nice Venn diagram tool? Well you can flip that to AdWords or organic:

Comparison of domains by keywords (2)

@ asdatyres.co.uk E asdatyres.co.uk

adwords W

organic W

Giving you the following Venn:

[ asdatyres.co.uk
by adwords

[ asdatyres.co.uk
by arganic

Or if you prefer to see and export keywords in organic, but not in paid (and you can do vice versa):

Sllpu Sy asdatyres.co.uk (by organic) - asdatyres.co.uk (by adwords) 1 - 100 (306)
Keyword N;datyrgs.co.uk Asdatyrgs.co.uk
asda online 7 0
www.asda co.uk 20 0
G 0
asda uk 14 0
mytyres 19 0
asdatyres 1 0
my tyres 2 0
www.asda.com 15 0
www.asda 19 0
tyre 5 0

Try SEMRush 2 weeks Free at https://www.semrush.com/ru/product/order/136.html?promocode=REFUGEEKS-JGK64325

Written by Rishi Lakhani http://www.twitter.com/rishil http://refugeeks.com/semrush/




Tools: Charts

Seeing that SEMrush has ranking data for a pretty large subset of sites, and that they can match competitors by
common keyword phrases, it should be no surprise that the site also allows you to match performance in the SERPs

over time:

Keywords 1500
® safehouseweb.com 2,060

submitexpress.com 31,245 % e . i §

bruceclay.com 20,116 = ——t—
® hobo-web.co.uk 30,366 & g == ‘\,-ﬂ-‘-\\_ S

entireweb.com 3,515 < 500 / E—

0

| simply charted the first five that SEMrush suggested. But you can chart sites against each other in any combination

and region. For example, say the large search news sites are:

searchengineland.com
® seroundtable.com

searchenginewatch.com

searchenginejournal.com

What if | wanted to pit them against each other?

Keywords 10k
@ searchengineland.com 72,609
searchenginejournal.com 31,365 "
searchenginewatch.com 60,305 g '\ /
® seroundtanle.com 22088 | & ¢ .
=
—_—
Ok o

How cool is that?

The charting tool can also be used for way more applications than you would think. See some more below:

- Adwords Comparative Charting - Pretty much the above — but for paid search:

Chart Tool

l blackcircles.com @l [ asdatyres.co.uk ] l hankooktire-eu.com l [

dvertising = Total Keywords w l otal Keywords

#| Same database for all domains ¥ Same type for all domains

Resulting in:
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Keywords
@ blackcircles.com 44 593
® hankooktire-eu.com 66,158 .
@ asdatyres.co.uk 105,048 -E
@ tyregiant.com 5028 ;_
michelin.co.uk 122,008 | w=

31

Gk

4k

2k "

Ok - B
Mar 26 Mar 28 Mar 30 Apr | Apr 3

It is always good to understand how competitive a sites PPC coverage is when building your own. And SEMrush

makes it just that much easier...

Organic vs Paid Advert Mapping

You can flip the report to use it on the SAME domain, but different channels:

Chart Tool

blackcircles.com

| ‘ blackcircles.com

Advertising o Total Keywords

lotal Keywords w ] [ Advertis

[ Organic

\d

[+ Same database for all domains

[ | Same type for all domains

|E| |E m eJ |Intewa|s Calendar] |3EI days | eyear | year | 2years | Alltime |
Keywords Bk
@ Dlackcircles.com 44 583
@& Dblackcircles.com 124,142 LR L —
= blackcircles.com (Google.co.uk)
; Total Keywords (Advertising): 1,463
Q Ik blackcircles.com (Google.co.uk)
Total Keywords (Organic): 3,995 &
01 Apr 2014
I:Ik. Els o F Lla =g Ll = Nt Aw

- Organic Vs Organic Country
same domain organic keyword

Mapping. Yet again, you can use different combinations — now compare the

coverage in different countries:
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Chart Tool

‘ blackcircles.com

‘ blackcircles.com

@)

[ Cirganic » Total Keywards

- J [ Crganic » Total Keywards

0

|| 3ame database for all domains

|| Same type for all domains

year

2 years

All tirme

(@ @Eale) (=

Calendar | I 30 days | l2year

Keywords
@ Dlackcircles.com 124 142
® blackcircles.com 33,060

Bk

4k =——@ :
blackcircles .com (Google.co_uk)

W

b=

[

E- Total Keywords (Organic):3,995
] blackcircles_.com (Google.com)
— Total Keywords (Organic): 1,062
~m- 26 Mar 2014

2k

Ok

32

You can do this in pretty much any combo, so | won’t bother showing the paid country vs country mapping. But you

can start to see how powerful and useful this data can be.

Tools: Site Audit (Beta)

The site audit section is fairly new, and | haven’t used it extensively, but it is still under dev and refinement which

means it may become a really good tool for auditing sites on the fly (small sites anyway):

Site audit tool

© Refugeeks Last audit Errors Warnings Motifications
URL: refugeeks.com 09 May 2014 128 1525 2462
Mext audit Pages Crawled Limit
Schedule 500 500

The dashboard currently shows:

- The date of the last audit

- Any scheduled audits (you can schedule in many ways)

- The number of errors detected

- Any warnings
- Notifications
- The number of pages crawled
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Interestingly, you can also pull out a better summary dashboard:

All issues 4115
All errors 128 All warnings 1525 All notifications 2462
External links braken B4 IMG tag without ALT 607 External link use 2462
Duplicate title £ attribute rel=nofollow
. Too many on-page 304
Duplicate content 3 links
Images are broken 1 Too low Text/HTML 303
ratio
Heading (H1) is 116
missing
Mo meta description 111
Load too long 38
Too long title k)
Page have a low word 10
count
Internal link use 3
rel=nofollow
Mare than one H1- 2
headings
Error Dashboard:
— :
Issue Count
External links broken B5
Duplicate title 53
Duplicate content ]
Images are broken 1
Warnings Dashboard:
| Warnings |
Issue Count
IMG tag without AL T attribute 807
Too many on-page links 304
Too low TestHTML ratio 203
Heading (H1) is missing 116
Mo meta description 11
Loadtoolong 33
Too long title el
Fage have a low word count 10
Internal link use rel=nofollow 3
More than one H1-headings 2
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Page Level Report

Interestingly, you can dig down to page level reports to see if you have page specific issues:

Refugeeks | view other projects A

Last audit: May 9, 2014 Domain crawled: refugeeks.com *ages crawled: 500 Limit: 500

Overview Detailed Report Page Report

@ | http://refugeeks com/rumour-nyidia-kicking-apples-taking-names/

Issues found on page

http:/lrefugeeks.com/rumour-nvidia-kKicking-apples-taking-names/

Errors:

We found no errors on this page

Warnings:

This page has too many on-page links
2 Image(s) on this page have no ALT text

This page has a low text/HTML ratio

Notifications:

§ external links on this page have nofollow attribute

Ranks

SEmrush is also working on industry wide ranking reports for sites, like other premium SEO tools out there. At the

34

moment, | would still count the data as too low for use by the average SEOQ/SEM, but it’s interesting regardless, and |

have no doubt it will grow. It is comprised of two modules:

Ranks: SEMrush Rank

SEMrush Rank is the rank of sites, based on the following parameters:

® The number of users coming from search engine search results.
® The cost of traffic the site receives from organic, defined in terms of cost of Ads on the same keywords.

Top domains 1 - 100 (100,000}

SEMrush Rank Domain Organic Results
1 wikipedia.org 2.6m
2 cebook.com 1.2m

be.co.uk

4 461.8k
5 qoogle co.uk 629k
6 voutube.com 3.6m
7 witter com 436 5k
8 bay.co.uk 1.6m
9 apple.com 443.0k

an mmm L 4 B

This list is the top 100,000 domains in a given region, and could be really useful for media buyers at scale.
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258.1m

238.0m

126.6m

115.2m

104.6m

104.9m

99.9m

64.0m

49.5m

AE hem

Costs

2417m

77.6m

133.0m

193.8m

240.9m

76.7m

112.4m

26.8m

31.9m

n2 o
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Ranks: Winners & Losers

Some market tools really specialise in winners and losers, suites such as searchmetrics have gained a lot of
popularity based on their winners and losers reports. However SEMrush have their own winners and losers,
considering the level of data that they hold for most sites, this could become a VERY useful tool in the future with a
few enhancements. Ideally losses by categories and by organic alone etc would be really useful.

Difference report 1 - 100 (100,000)

Pos Domain SEMrush Rank OrganicvResuIts SE Traffic
1 2 youtube.com i} 190.0k (2.6m} 9.7m (104.8m)
2 [ yahoo.com 12 46.7K {1.3m} 1.9m (44.6m)
3 2 ask.com 89 40.5k (384.2K) 516.0k (2.8m)
4 2 pinterest.com 57 36.8K (375.7k) 1.5m (6.6m)
5 [ facebook.com 2 27.8K (1.2m) -10.6m (228.0m)
6 [ dailymotion.com 235 24.6K (213.9k) -686.0k {1.4m)
7 2 gumtree.com 23 22,8k (g32.8k) 402 9k (14.6m)
g 2 ebay.co.uk g 22,6k (1.6m) -63.1k (84.0m)
9 [ softoniccom 176 22.5K (246.7k) 2457k (2.0m)
10 2 cnetcom 133 17.6k (247.5k) 135.1k (2.6m)
11 2 tripadvisor.co.uk 18 16.4K (787.1k) 671.5k (16.8m)
12 2 ehay.com 43 15.7K (850.7k)} -21.2k (2.4m)
Summary

As you can see, there are some extensive uses of SEMrush. | don’t think | have covered EVERY way in which this
pretty solid tool can be used, however | think | have covered enough to get people to understand its potential. | will
be following up with some other ways in which | use SEMrush and might even expand on some of the sections | have
covered here, as parts of SEMrush deserve more than just an honourable mention.

If you found this useful, please share, rate , comment and subscribe to my blog, and or follow me on twitter:

http://www.twitter.com/rishil http://refugeeks.com/semrush/
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